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ABSTRACT

This doctoral thesis has the objective to study of the effects that the
significant transition in the television broadcasting sector, from analog broadcasting
technology to digital broadcasting technology, has on market structure, competition
conditions, competition regulations and media ownership rules. Furthermore, the
information about the criteria or ways to measure market power and diversity of
contents in the current television business in country under studied is collected in
this research. Four countries in which switching from analog to digital television
system and the best practices in the broadcasting and telecommunication
competition regulations, are investigated . These are the United States of America,
the United Kingdom, Japan and Australia. Including, the contexts of television
broadcasting in Thailand are analyzed in order to be compared with the contexts in
the aforementioned foreign countries. Eventually, key policies are recommended.

The findings from the study reveal the following insights .
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1) Concerning the change in market structure and competition in
television broadcasting, it is discovered that the change of technology from analog to
digital system in terrestrial broadcasting in all the four studied countries and Thailand
occur after the development of other broadcast platforms such as cable and
satellite TV systems. However, in many countries, except America, terrestrial
television broadcasting is still the main platform that most people prefer. Hence, not
only does the change in television broadcasting that occurs later affect market
structure in term of TV broadcasting platforms but it also has effects on the
competition in the pay TV service on cable and satellite systems because this
incident urges pay TV service providers to seriously change their competitive
strategies by delivering to audiences more interesting contents, and offering to
audiences  special promotions or packages which include premium
channels/programs in cheaper prices in order to retain their subscribers . Also, there
are business packs whereby television channels coordinate with private companies
that produce contents and TV programs for the channels. Furthermore, other types
of media are used so that TV channels can have diversified access and complete
services.

2) Concerning the control over competitions and ownership, it is
discovered that all the four studied foreign countries adhere to the principle that
accepts the existence of the character with market power. However, the regulatory
authorities have to take controls over all competitors in the market if they use their
market power to mitigate or limit the competition. These four countries believe that
the competitive atmospheres generate the development of service quality and
contents. Therefore, they emphasize on competition promotion and light handed
regulation. Meanwhile, in taking controls over owners of TV channels, each of the
studied countries puts its emphasis on the expansion for the businesses of free TV
service providers by regulating the ratio of ownership between TV and other media
and prohibiting big TV service providers to gather together in doing businesses.
Nevertheless, the development of technology leads to the deregulation of the
ownership in the four studied countries. The ownership ratio is adjusted to be more

flexible. At the same time, the technological change from analog to digital system
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does not cause the change in the framework for controlling the competition in each
country because the framework is already flexible enough.

3) Concerning the ways or criteria to measure the market power and
diversity of contents, it is discovered that the broadcast regulatory authorities in the
four studied countries use the quantitative control technique and use their
judgments in analyzing and marking decisions in controlling the market and media
ownership. The United States of America is emphatic on the implementation of
quantitative control technique in setting the acceptable threshold levels to be the
fundamental criteria for deciding the regulatory remedies to problems concerning
market and media concentration. Meanwhile, the United Kingdom and Australia
emphasize on making judgments on the effects on markets and public interest.

As for Thailand, it is argued that the strengths of each approach used by
the studied foreign countries are studied on and applied. These strengths lead to the
acceptance that the agents with market power can be allowed in TV market
because TV broadcasting business hés to rely on the advantages from the economy
of scale, especially the co-provision of network services and facilities. It is also argued
that the ways and procedure of ex-ante regulation to control competition
implemented by the UK should be implemented in the analysis for corrective
actions or behaviours that affect competitions. In addition, the ex-post regulation
implemented by the US and Australia for regulating the control over media
ownership. It is advised further that the variety of media should be measured with a
tool especially developed for a quantitative research work. This tool should
incorporate the diversity index that is used in the United States of America in order

to set the criteria to measure the acceptable media ownership in Thailand.
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